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H ello Members, It gives immense 
pleasure to write few words from this 
desk on behalf of KCBF Team. It's been 

a dream come true of mine to get connected 
with our fellow Khadayata Members, that too in 
such a professional manner. I used to ponder in 
childhood if I belong to business community & 
then why i am not knowing our relatives 
business. But in 2016 when connected with 
KCBF, its been no looking back. 

With such beautiful KCBF family which is 
always their for mentoring & guiding, I have 
received great team to accompany upon. It's 
all about zest which is in every KCBF Team 

Members making it go live while 
communicating on whatsapp & personal calls. 

Even in Covid like situation, KCBF platform was 
able to garner business of 1 Cr+ and many 
members have also actively participated in 
various social activities like fund raising for PM 
Funds, playing online games, attending webinars 
enhancing active participation of members. 

Further, as for every dawn, there is dusk so 
same applies for us as business community 
which engages themselves into helping each 
other by giving business, connecting each 
other through KCBF. As we are on the edge of 
growing business & sensex soaring 60K+ and 
more business opportunities opening up in 
International Market & World is looking at 
India, then looking East. Our beloved PM took 
front step & met US PM which is really 
inspiring for all of us, its never dying spirit. 
So, with same zest, KCBF is planing to start 

Monthly Saturday Meetings very soon! We are 
also working on different verticals with the 
help of which we all can incline more & come 
closer with each other irrespective of ekdas. 

Action speaks more than words, which we all 
as Khadayatas would like to show that to the 
other communities, that in unity lies strength & 
bring more business than ever. 

We request everyone to meet at least one 
KCBF member and post photo on the group 
with #businessinkcbf. This will help your 
networking to grow stronger. As some one has 
rightly said "Your Network is Networth", so 
requesting all members to do at least one 121 
by exchanging business contacts and 
understand co-member's business, so that you 
can be helpful in better way.

Hardik Nadiyana
+91 84250 43894

From the Admin's Desk 
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SUNIL KOTHARI

Khadayata Ratna
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S unil Kothari was a noted 
Indian dance historian, 
scholar and critic. 

He was a Visha Khadayta from 
Kheda Matar Ekda. 

Professionally he was a 
Chartered Accountant and he 
also completed his M.A. in 1964. 
He started his career with The 
Times of India. He also taught at 
Sydenham College of Commerce 
and Economics. However, his 
interest was in dance & dramas 
for which he pursued studies on 
the dance drama traditions of 

South India, and Natyashastra. 
In 1977 he completed his PhD. 
from M.S. University, Baroda. He 
was awarded a D.Litt. by the 
Rabindra Bharti University for his 
research on dance sculptures in 
the medieval temples of north 
Gujarat. Simultaneously, he 
freelanced as a writer. During 
Asian Games he lived in Asian 
Games Village in Delhi for its 
coverage. He was also 
associated as Professor 
Ravindra Bharti University, 
Kolkata. 

A Sangeet Natak Academy fellow, 
Kothari blazed a new trail in 
documenting Indian classical 
dance forms. Born with a 
photographic memory and an 
insatiable quest for knowledge, 
Kothari travelled to nooks and 
corners of the country to 
document both celebrated and 
lesser-known performers. Age 
didn’t stop him and he remained 
the quintessential “Sunil bhai” to a 
generation of exponents, always 
accessible, always encouraging.

He was awarded Kumar 
Chandrak in 1961. 

He received Sangeet Natak 
Academy award in 1995 for 
overall contribution to the 
Indian classical dance. 

He received Padma Shri 
award in 2001 and Ranjitram 
Suvarna Chandrak in 2012.

He has written many books on 
different forms of Indian 
classical dance and allied art-
forms.
• Bharata Natyam: Indian 

Classical Dance Art
• Odissi: Indian Classical Dance 

Art
• Rasa: The Indian Performing 

Arts in the Last 25 Years
• Kuchipudi: Indian Classical 

Dance Art
• Photo Biography of Rukmini 

Devi
• Kathak: Indian Classical 

Dance Art
• New Directions In Indian 

Dance
• Chhau Dances of India
• Damaru: Essays on Classical 

Dance, Music, Performing 
Arts, Folk Dances, Rituals, 
Crafts.

He was an eminent dance 
scholar and critic. At the age of 
87, he passed away in a private 
hospital in Delhi because of 
COVID-19 related complications.



y name is Shilpa Dhuvad. Four M words that describe me are :  
Designer, Artist, Craftsman & 

Entrepreneur. To handcraft something 
and bring it to life that makes others 
happy with it brought me great joy from a 
young age. Ketaki Creations is a 
manifestation of this joy and it has 
blossomed into a gift of a lifetime. We 
specialise in innovative and customised 
home decoration items like Acrylic 
Rangolis, Decorative Diyas, Shubh laabh, 
Raakhi Platters, Puja platters, MDF 
mehendi trays and designer steel items 
useful for marriage functions. What 
makes me standout in this business is 
the attention to detail, creativity in design, 
competitive pricing, and no compromises. 
I hand make each item and have turned 
my passion & hobby into a thriving 
business with the tremendous support of 
my family and well wishers. I am glad to 
be associated with KCBF it has brought 
new horizon to my business. My 
handcrafted work has shipped to many 
clients globally from UK and Australia to 
USA and Middle East and my items often 
get "Sold-Out" quickly. You can visit my 
Facebook webpage Colors of Festivals for 
a range of my work. Reach out to me for 
your next event or project.

Life Members Profile

Mrs. Shilpa Dhuvad Mrs. Dharti P. Shah
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roprietor of D P Jewellers, an P business entrepreneur dealing in 
designer and art jewellery. Have 

done MA - Sanskrit and belong to Shree 
Janod Ekda Visha Khadayata

My ambition and DNA of my business 
model is to service my customer by 
providing quality products with latest 
fashion trend. My customer should be 
satisfied in all aspect which shall be the 
prime result of my business development. 

The formation of Khadayata Business is 
really an appreciable model for all of our 
Khadayata’s to come on common 
platform within ourselves catering  to 
requirements of all of us in all areas and 
spectrum
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What are you 
waiting for?

Send in your profile in 
not more than 150 

words along with your 
Photo, Email and 

Mobile number to be 
published in the 

upcoming issues of 
KCBF Konnect

NOTE:
KCBF intends to publish profiles of all their 
Life Members and hence requests everyone to 
share their profile (150-175 words) with their 
photo, email and contact number.
E: info@khadayatabusinessnetwork.com
OR WhatsApp to any admin members.

tel:+919821349849
mailto:ketakicreation@gmail.com
tel:+919892025329
mailto:neham.dr@gmail.com
mailto: info@khadayatabusinessnetwork.com
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FOR A FINANCIAL PLAN

RIMA PARIKH
CERTIFIED FINANCIAL PLANNER

MOBILE: +91 9820438268 | LINKEDIN: cfprimaparikh

Audit of 
Existing 
Investment

Gather all important documents at one place

Check 

• Status of Investments/Policies

• Bank Account Details

• Holding pattern for Investments and Bank Accounts - Joint or 
Single

• Nominations

• Minimum of 6 Months Expenses should be kept in Liquid 
Investments (available to you maximum in 24 hrs). 

• Helps incase of loss of job or Temporary Disability and Loss of 
Income

Note all your expenses to get the right amount of your 
Emergency Fund

Basic + Super Top up

Family Cover 

Understand policy features in depth

• Waiting periods (pre existing diseases and certain ailments)

• Capping (Room and Diseases)

• Cashless Network Hospitals

Educate each family member about the policy you have.

Protection for your loved ones in your absence

• Maximize the Cover Available to you at your age and as per 
your earnings. Should be enough to meet your family's needs 
and goals as planned by you, even in your absence 

• Term Insurance. Earlier the better - Buy it early in life and keep 
reviewing at change in each life stage (single, married, child birth etc)

• Declare all facts specially about health correctly at all times.

Long Term & Short Term Goals 

• Buying a House / Car 

• Planning for Trips 

• Child Education / Marriage 

• Retirement

Emergency 
Fund

Health 
Insurance

Life 
Insurance

Planning 
for Future 
Goals
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Life Members Profile

Mrs. Bela N. Shah
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ela is an entrepreneur since last B more than 15 years under the 
name Shri Giriraj Creations. 

Under this name, she is herself, along 
with her team, making designer Torans, 
Diyas and many more decorative items. 

Her products have reached across 
geographical boundaries, and have also 
been exported. In addition to above, she 
is also making chocolates and chocolate 
bouquets for gifting purposes. She is also 
undertaking Home decoration and aana 
decoration jobs, especially during the 
festive seasons. Shri Giriraj Creations or 
SGC, has participated in all the 
exhibitions arranged by KCBF till date. 

It is her passion to design and devise 
new designs for making decorative items 
like torans, diyas, hangings and many 
other  customised gift articles as per the 
needs and budgets of the clients and 
multi tasking is her forte which has made 
all this possible for her, many a times 
with a  very short notice for big orders. 
She firmly believes in the tagline of SGC, 
which is "Ideas unlimited"

She is fond of taking up new challenges 
with respect to her work. Her favourite pass 
time is listening to music and travelling.

CA Narendra H Shah

arendra Hasmukhlal Shah is a N Chartered Accountant having 
over 20 year's experience in the 

fields of conducting Statutory audits, 
Internal audits and handling accounting 
function. 

He has worked with reputed firms like 
Deloitte, Aneja Associates, K S Aiyar & 
Company, Allcargo Logistics and K P 
Sanghvi & Sons, to name a few.

His forte is conducting risk based Internal 
audit which he is carrying out since last 
10+ years.  In addition to this, be has 
also handled various functions like 
heading Accounting and Finance, MIS as 
well as setting out controls to mitigate 
risks faced across all departments and 
functions in organizations. 

His hobbies include reading novels, 
traveling, watching and playing cricket.

What are you 
waiting for?

Send in your profile in 
not more than 150 

words along with your 
Photo, Email and 

Mobile number to be 
published in the 

upcoming issues of 
KCBF Konnect
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IMPORTANT NOTE FOR THE READER
This is a dynamic PDF with editable links. 

The reader can directly connect with the writer or 
life member or any member of the editorial team.

Links are available on articles, references, 
mobile numbers, emails etc...

WATCH OUT FOR ICONS

tel:+919869957598
mailto:shrigirirajcreations@yahoo.in
tel:+919702643000
mailto:narendra_28@yahoo.com
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Numismatics: As a Source of Investments
SANDEEP V SHAH

Dr Rajendra L Bhalavat
President

Mr Akshay Vani
Vice President

Mr Premal Parikh
Secretary

Mr Sandeep Shah
Treasurer

Dr CA Chaitanya S Shah
Committee Member

Dr Jignesh Bhalavat
Committee Member

CA Narendra Shah
Committee Member

CA Jigar Shah
Committee Member

Mr Nainesh Shah
Committee Member

Ms Lata Shah
Committee Member

Mr Hardik Nadiyana
Committee Member

Mr Rajiv Patwa
Committee Member

Ms Pratibha Shah
Committee Member

Ms Purvi Bhalavat
Committee Member

Ms Monica Shah
Committee Member

Admin Team
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he Word Investments in today's T world comes with lot of 
headaches and heartaches, as the 

Economy & Markets are very Volatile. We 
have
noted and pen down few points with 
reasons tor
Investments in Numismatics. This may 
help minimise inheritance hiccup. I also 
urge that this few points you also share 
with your potential
heirs. It is also for those of us in the 
business.
Helping to remove obstacles from the 
financial path of Client. In all it is 
informative for those who lack the know-
how of what to do next in the field of 
Numismatics. To simplify, I have 
managed to use the letter "W" for it - 
Why, When, Which, Whom, Whose, What,   
Will, Where, Wise, Wealth, Worth, Wallet, 
Want, Warm, Waste, Ways, World n WE.

1)  Why:- The reason Why should One 
invest in Numismatic Coins

2)  When:-(Timing) When to invest.
3)  Which:- Which Era, Period, Metal, 

Monarchy. Country n Denomination.
4)  Whom:- From Whom to Buy. Dealers, 

Road side Vendors, A learned 
Professional.

5) Whose:-Whose Collection to Buy. 
Collection Collected a Senior Collector, 
Auction Houses, Coin Malls.

6)  What What Coinages/Subject one has 
to Concentrate.

7)  Will:- Appreciative Prospect. (Will he 
receive in Returns for the 
Investments)

8)  Where:- From where he can acquire 
the coins.

9)  Wise:- Is it is Wise to Invest.
10) Wealth Obtaining Maximum Wealth 

Creation through Investments.
11) Worth:- Is it Worth to Invest in Gold, 

Copper, Silver or any other form.
12) Wallet:- Always invest what your 

Wallet Justifies.
13) Want:- Prepare a Want List and follow 

the specifics.
14) Warning: Never Go Over board. A BIG 

WARNING.

15) Waste:- Follow a theme, subject and 
period don't Waste time and money 
collecting anything and everything.

16) Ways:- Different Ways/Methods 
through which you can 
Acquire/Possess.

17) World:- The World of Numismatics 
have a Huge Exposure and Potential. 
In Developed Nations and Countries 
Numismatics is seen as one of the 
Best and insured appreciative 
investments.

18) WE: Numismatic Investments are 
always passed or inherited by the 
family. This investments always go 
with the word WE as it is a families 
effort, time, money and patience 
which gives a Undisclosed Wealth 
Creation. 

While the thrill for the Hunt and a Passion 
for Collecting motivates and excites 
Collectors, there are many do's and 
Dont's to assure and derive. What you 
have collected benefits your collection, 
whether that means minimizing your tax 
burden, ensuring that your collection is 
Safe. Maximizing your Collections value 
for your Heirs. Small attention though 
little can help you from Massive Head 
Ache. Following are few synopsis which 
can help the Collector.
1)  A Personal Pleasure.
2)  Learning, Attributing n Knowledge
3)  Stress Reduction n Relaxation.
4)  A Social Interaction with Fellow 

Collectors
5)  Competitive Challenge
6)  Recognition in Public/Community
7)  Leaving the Collection to the Museum.
8)  A Connection to History.
9)  Desire to Collect n Possess
10) Wealth Diversification.

Sandeep V Shah
MA in Numismatics & Archaeology



www.khadayatabusinessnetwork.com Konnect • Kommunicate • Konduct Business

Consumer Protection
SUNNY SHAH

T he Consumer Protection Act, 
2019 (“CPA”) primarily 
governs the protection of 

consumer rights in India. The CPA 
replaces the earlier Consumer 
Protection Act, 1986.

Who is a consumer?
The CPA defines a ‘consumer’ broadly 
to mean any person who (i) buys any 
goods for a consideration, or (ii) hires or 
avails of any service for a 
consideration. In the event such goods 
are bought or such services are availed 
for a commercial purpose, then that 
person is not covered within the 
definition of a ‘consumer’, and thus 
cannot avail benefits under the CPA. If a 
person buys goods to be used by him 
exclusively for the purpose of earning 
his livelihood, by means of self-
employment, it will not be considered a 
‘commercial purpose’.

When is a consumer entitled to raise 
a grievance?
A consumer can raise a grievance in 
accordance with the provisions of the 
CPA, either when (i) an unfair contract 
or unfair trade practice or a restrictive 
trade practice has been adopted by an 
trader or service provider; (ii) the goods 
bought suffer from defects; (iii) the 
services availed suffer from any 
deficiency; (iv) a trader or a service 

provider charges excess price than that 
fixed by law, or than what is displayed, 
or than what was agreed between the 
parties, (v) hazardous goods or services 
are sold/ offered to the public.

A ‘unfair contract’ is when the terms 
thereof cause significant change in the 
rights of a consumer. For instance, 
contract which impose penalty on the 
consumer for breach of contract thereof 
which is wholly disproportionate to the 
loss occurred due to such breach to the 
other party to the contract. This is 
common in case of contracts between 
the builder and a flat purchaser, or 
between a lender and a borrower. An 
‘unfair trade practice’ is when, for the 
purpose of promoting the sale, use or 
supply of goods or services, an unfair 
method or deceptive practice is 
adopted, such as falsely representing 
that the goods are of a particular 
standard, quality or grade.

The goods bought can be said to suffer 
from a ‘defect’ if there is any fault, 
imperfection or shortcoming in the 
quality, quantity, potency, purity or 
standard which is required to be 
maintained in relation to the goods or 
product. Similarly, the services availed 
can be said to suffer from deficiency 
when there is any fault, imperfection, 
shortcoming or inadequacy in quality, 

nature and manner of performance 
which is required to be maintained in 
relation to any service. 

Where to raise the grievance?
The CPA provides for the establishment 
of (i) District Consumer Disputes 
Redressal Commission (‘District 
Commission’); (ii) State Consumer 
Disputes Redressal Commission (‘State 
Commission’); and (iii) National 
Consumer Disputes Redressal 
Commission (‘National Commission’).

In the event the value of the goods or 
services paid as consideration does 
not exceed Rs.1 crore, the complaint 
has to be filed before the District 
Commission. The complaint can either 
be filed before the District Commission, 
within whose jurisdiction (a) the 
opposite party resides or carries on 
business; or (b) cause of action, wholly 
or partly, arises; or (c) the complainant 
resides or permanently works for gain.

In the event the value of the goods or 
services paid as consideration 
exceeds Rs.1 crore, but does not 
exceed Rs.10 crores, the complaint 
has to be filed before the concerned 
State Commission. Further, the State 
Commission also has jurisdiction to 
entertain appeals against the orders of 
any District Commission within the 
State.

In the event the value of the goods or 
services paid as consideration 
exceeds Rs.10 crores, the complaint 
has to be filed before the National 
Commission. Further, the National 
Commission also has jurisdiction to 
entertain appeals against the orders of 
any State Commission.

Procedure for filing a complaint:
A complaint before the District 
Commission, State Commission or the 
National Commission, as the case may 
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be, can either be filed by (i) a 
consumer; or (ii) any voluntary 
consumer association registered under 
any law for the time being in force; or 
(iii) the Central Government or any State 
Government; (iv) the Central Authority 
established under the CPA; (v) one or 
more consumers, where there are 
numerous consumers having the same 
interest; (vi) in case of death of a 
consumer, his legal heir or legal 
representative; or (iv) in case of a 
consumer being a minor, his parent or 
legal guardian.

The complaint has to be filed in the 
prescribed format accompanied by 
such fee as may be applicable. In case 
the complaint is in relation to where the 
value of goods or services paid is less 
than Rs.5 lakhs, then no fees are 
payable. Under the new CPA, the 
complaint can also be filed online. 
Further, it is not necessary for the 
complainant to engage an advocate to 

represent him before the District 
Commission, State Commission or the 
National Commission, as the case may 
be.

The complaint has to be filed within two 
years from the date of on which the 
cause of action arises. It is however 
possible to file the complaint after the 
said period of two years, if the 
complainant satisfies the Commission 
that he had sufficient cause for not 
filing the complaint within such period.

In the first hearing of the complaint, the 
opposite party does not have to appear. 
It is for the complainant to first satisfy 
the Commission that there is a 
plausible grievance raised in the 
complaint, and thus the complaint 
should be admitted. If the Commission 
is satisfied that there is a plausible 
grievance raised, it will admit the 
complaint and send a notice to the 
opposite party to appear and file its 

response to the complaint within the 
stipulated period.

Decision of the Commission binding 
on the parties:
Every order of the Commission, if no 
appeal is filed preferred against such 
order, is considered final and binding on 
the parties. It is equivalent to an order 
passed by a court of law. Further, non-
compliance of any order made by the 
Commission, can result in 
imprisonment for a term of one month 
to three years, or with fine of 
Rs.25000/- to Rs.1,00,000/-, or both.

Sunny Shah
B.Sc. LL.B. (Hons); 
LL.M. (Cornell Law School, USA)
Office: 7th Floor, Oricon House, 
K Dubash Marg, Kala Ghoda, 
Mumbai 400 015 
+91 9930378505
sunny.shah9@gmail.com

www.khadayatabusinessnetwork.com Konnect • Kommunicate • Konduct Business
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Medical Updates - Healthy eating for blood sugar control
DR. MITA SHAH

D iabetes is a health crisis. Many 
have prediabetes, a condition 
that if left untreated often leads 

to type 2 diabetes. Diabetes is a serious 
disease. Blood sugar levels above the 
normal range are actually toxic to your 
cells. Left untreated or even poorly 
controlled, diabetes can lead to heart 
disease, vision loss, kidney failure, 
stroke, loss of limbs and more. And the 
risk of diabetes increases with age. 

The good news is you can prevent, 
control and even put diabetes in 
remission with FOOD! 

"What can I eat?" is one of the most 
common questions that people with 
diabetes ask. The guidelines focus on 
developing healthy eating patterns, with 
the help of your doctor and a registered 
dietitian who has experience working 
with people who have diabetes.
The guidelines include the following 
recommendations:
• Reduce overall carbohydrates. 

When you do eat carbohydrates, 
they should come from nutrient-rich 
sources, such as vegetables 
(particularly non-starchy ones), 
whole grains, fruits, legumes, and 
dairy products, rather than from 
processed foods with added fat, 
sugar, and sodium. Low glycemic 
index fruits (Cherry, Pear, Apple, 

Plum, Strawberry)  have less 
carbohydrates & high Glycemic 
Index Fruits (Banana, Pineapple, 
Watermelon, Mango, Papaya, 
Grapes, Raisins, Dates) have more 
carbohydrates

• Limit your intake of saturated fat 
(found mainly in animal products). 
Even good fats such as olive oil 
should be eaten in moderation. 
Normal intake of 3 teaspoon oil & 1 
teaspoon Ghee in a day.

• Replace sugar-sweetened 
beverages (including those 
sweetened with high-fructose corn 
syrup or sucrose) with water.

• Reduce sodium intake to less than 
2,300 milligrams per day, or lower if 
you have high blood pressure ( 1 
teaspoon Salt)

If you have overweight, get off your diet 
and lose weight—and keep it off for 
good

While many weight loss programs focus 
on “miracle weight-loss foods” that you 
have to scrupulously follow, it is better 
to customise a plan that you can live 
with to reach your weight loss goals. 
The simple strategies for weight loss 
success are to avoid the hidden sugar 
found in some products that can lead to 
obesity and diabetes & to have fiber 
rich food. 

To help you protect your health NKF 
regularly arranges prevention talks, 
webinars as well as screening camps. 
For more information go to Youtube 
channel of Narmada Kidney Foundation 
- 
https://www.youtube.com/NARMADAKI
DNEYFOUNDATION

RECIPE -  RICE DHOKLI
Ingredients
Rice - 25 gm
Curd - 15 gm
Chana flour - 15 gm
Oil - 5 g, 
Mustard seed - 1/8 tsp.
Salt to taste.

Method
Cook rice till well cooked and soft.  Mix 
rice well with chana flour and 
buttermilk.
Heat oil in a pan and give vaghar.  Add 
rice to the pan. Cook it well and add 
salt and other desired masala 
according to taste.  Once it is cooked, 
serve it in a plate and garnish with lime 
juice and coriander leaves.
Calorie - 180 Kcal
Protein - 4.5 gm

Dr Mita Shah 
Chief Diabetologist, Institute of Renal 
Sciences, Global Hospital, Mumbai
Trustee, Narmada Kidney Foundation

in association with the KCBF Medical 
Team of Dr Utpal Sheth & Dr. Rajendra 
L. Bhalavat.
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Hasmukh 
Enterprise

HASMUKHLAL SHAH: 9820827383 • VAIBHAV SHAH: 9820476464 

OPEN ON ALL DAYS (EXCEPT SUNDAY) & WITH FULL STOCK

All possible sizes are available for PVC, BOPP bags

Printed Ivory Cards, Buckle Cards, Boxes, & All kinds of Imitation Jewellery Packing Materials

SPECIAL SIZES OF BOPP BAGS SOLICITED
CONTACT: 9004516464

WITH BEST COMPLIMENTS FROM

Multiple sizes in Plastic containers also available

SANDEEP SHAH
+91-9820318422

MONICA S. SHAH
+91-9833255128

SANDEEP: 
Sandeep is managing and guiding 2 companies – 
Solomon Hobby Collections & R S Hobby Collections in 
Mumbai. He is qualified as a Masters in Numismatics & 
Archeology from Mumbai University. He is a Coin Grader, 
Decipher, Cataloguer, Writer & Exhibitor. He is a 
distinguished Life Member of Mumbai Coin Society & 
Gujarat Coin Society. Sandeep is associated with few 
Auction Houses, Corporates, Film Personalities, HNI’s & 
Strategic Investors. He has just completed 33 years in 
the field of Numismatics which he started as a hobby. 
Sandeep is one of the leading executive of the Group 
and at present is giving is services as a Treasurer.

MONICA: 
She is associated with Soloman Coins & Antiques. She 
deals in Collectible Art, Idols & Antiques.

solomancoins@gmail.com

With 

Best Compliments From
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નામકરણ સં�ાર

િવ�મ� દર�ક વ�તુ પદાથ� ક�  �ય��તને કોઈને કોઈ નામથી 

ઓળખવામ� આવે છે. નામ એ �ય��તગત ઓળખ છે.  

�હ�દુ ધમ�મ� સોળ સં�ારોમ� નામકરણ અને પ�ચમો 

સં�ાર છે

"ગો�ભલગૃ�સૂ� ના મત �માણે"

जनना��े� �� शतारे संव�रे वा 
नामधेयकरणम्।

અથ�ત બાળકના જ�થી 11 મે �દવસે ૧૦૦સોમા �દવસે ક�  

એક વષ� નામકરણ સં�ાર કરવો �ઈએ.

" પારસકર ગૃ�સૂ� �માણે"

दश�ामु�ा� िपता नाम करोित।

અથ�ત્ જ�થી ૧૧મા �દવસે તેના િપતાએ નામકરણ 

સં�ાર કરવો �ઈએ.

સામા�ય ર�તે ૧૦ �દવસ સુધી �ી �સવની વેદનાથી પૂર�પૂર� 

મુ�ત થઈ શકતી નથી. નામકરણ સં�ારમ� માતાએ પણ 

ભાગ લેવાનો હોવાથી બાળકના જ�થી દસ �દવસ પછ� 

નામકરણ સં�ાર થાય એ �યાજબી છે. વળી બાળમરણના 

�સંગો પણ મોટા ભાગે જ�થી દસ �દવસ સુધીમ� જ વધુ 

બને છે.

બાળક ઉપરથી સંકટ સમય વીતી �ય પછ� આ સં�ાર 

થાય તે યો�ય ગણાય. કોઈ કારણોસર માતા મ�દગીના 

કારણે દસ �દવસે �વ� થઈ શક�  નહ� અથવા તો કૌટું�બક 

સાનુકૂળતા ન હોય તો આ સં�ાર જ�થી ૧૦૦ �દવસે 

અથ�ત્ બાળક �ણ માસનુ થાય પછ� કર� શકાય છે.

કદાચ બાળકના િપતા િવદ�શ હોય ક�  સાનુકૂળ ��િત ન 

હોય તો જ�થી એક વષ� આ સં�ાર કરવો �ઈએ. 

સામા�ય ર�તે દસ �દવસ પછ� થીજ બાળકને રમાડનાર  

�વા આવનાર વગેર� તેને કંઈ ને કંઈ હલામણા નામથી ુ

બોલાવતા હોય છે. � દસમા �દવસે નામકરણ સં�ાર થઈ 

ગયો હોય તો બાળકના �ત�તના નામો પાડવાના બદલે 

લોકો તેને તેના મૂળ નામથી જ બોલાવે જથેી બાળકના 

નામની ��સ�� વધુ થાય છે. કદાચ ૧૦૦ �દવસે આ સં�ાર 

થાય તો પણ ખાસ હરકત નથી પરંતુ જમે વધુ સમય પસાર 

થાય તેમ બાળકના અનેક �ચ�-િવ�ચ� નામો નું ચલણ વધે 

છે અને બાળક પણ પોતાની સાચી ઓળખ મ� ��ધા 

અનુભવે છે.

�ાર�ક એવું પણ બને છે ક�  બાળક નું સાચું નામ પા�ડયા 

પહ� લા ના નામો પૈક� નું નામ હંમેશા �ચ�લત થઈ �ય છે. એ 

�ય��ત એના અનેક નામો હોય �યાર� તેની ઓળખ અ�પ�ટ 

બને છે માટ�  યો�ય સમયે આ સં�ાર થાય એ જ�ર� છે. નામ 

ક� વા �કારના રાખવું �ઈએ તેનો િનદ�શ કરત� 

"પાર�ર ગૃ�સૂ� મા ક�ં ુછે"

�य�रं चतुर�रं वा घोषवदा��:�थ

दीघा�िन िन�ानं कृतं कुया�� त��तम्।

અથ�ત ક�  બે ક�  �ણ અ�ર અ�રો વાળુ મુ�ય�વે અઘોષ 

�યંજનો વાળંુ ત��ત ઉપરથી ન�હ પણ કૃદ�ત ઉપર થી 

બનતુ હોય એવું નામ રાખવું �ઈએ ગ ઘ જ ડ ઢ દ ધ ન બ ભ 

ય ર લ વ હ વગેર� અઘોષ �યંજનો છે.

તેનું ઉ�ારણ સહ� લાઈથી થઈ શક�  છે. બાળક બોલત� 

શીખે �યાર� સૌ�થમ અઘોષ �યંજનો થી જ શીખે છે. 

બોલવામ� સરળ નામ હોય તો બધા લોકોએ નામથી જ 

�ય��તને બોલાવવાનો આ�હ રાખે છે. પરંતુ � બોલવામ� 

ક�ઠન હોય લોકો મૂળ નામને અપ�ંશ કર� નાખે અથવા 

કોઈ ઉપ નામ પાડ� દ�તા હોય છે. નામ કૃદ�ત ઉપરથી રાખવું 

�ઈએ અથ�ત ધાતુને જુદા જુદા ��યયો લાગવાથી બને 

તેવા �કારનો હોવું �ઈએ. જમે ક�  રામ, રમેશ વગેર�મ� રમ્ 

ધાતું છે. નામ ને ��યો લાગીને તેના ઉપર થી બનતા નામને 

ત��ત કહ�  છે.

જમે ક�  પ�ડવ. પા�ડુ નામ છે. તેના પરથી પ�ડવ બ�યું પ�ડવો 

એ �પ�ટ ઓળખાતા નથી યુ�ધ��ઠર અજુન�  વગેર� પ�ડુના 

બધા પુ�ોને પ�ડવ કહ� વાય આમ નામ એ �પ�ટ ઓળખ 

વાળંુ હોવું �ઈએ .

જ� િત�થ કરણ ન�� �હ યોગ વગરે� બધા ઉપરથી 

�યોિતષની ���ટએ જ� રા�શન ે અન�ુપ ગણુવાળ ુ નામ 

પાડવ ંુ�ઈએ બાળકનો જ� સમય અન ેિતથી ઉપરથી જ 

તનેા ક� વા ગણુો �ગટ થશ ેએ મહદ્અશં ેિન��ત થઈ �ય છે.

પહ� લાના સમયમ� ફકત નામો ઉપરથી જ તેના ગુણ 

અવગુણો નો પ�રચય મળી �ય છે રામ સવ� નો આનંદ 

ઉપ�વનાર �ઢ, ધમ�િન�ઠાથી સવ�ના �દયમ� �ાન પા�યા 

હતા. યુ�ધ��ઠર યુ�મ� ��ર રહ� નાર, ભીમ સવ�ને માટ�  

ભયંકર, દુય�ધન અનીિતથી લડનાર, દુ:શાસન ખરાબ 

વત�ણૂક વાળો આમ મોટા ભાગના નામો સાથ�ક હોવાનું 

�વા મળે છે. ઇિતહાસ ઉપર ���ટ કર�એ તો આ�ય� 

ઉપ�વે  તેવું નામ નામો અને તેનું ગુણ સા�ય �વા મળે છે.

નામ લ�મીશંકર રાખીએ એટલે ધનપિત જ બને ક�  

બુ��ધન બહ બુ�� વાળો જ હોય એવું નથી પરંતુ � ુ

�યોિતષનો સંપૂણ� સહારો લઈને નામકરણ થાય તો 

મોટાભાગે તે સાથૅકબને છે. આ �દશામ� અમે સંશોધન કયુ� 

હતું પરંતુ િવષય �યા�ય અિત વધી જવાના કારણે સમય 

અભાવને તે પૂર� કર� શ�ો નથી છત� નામ ઉપરથી કોઈ 

પણ �ય��તના �ય��ત�વનો ઘણો બધો અંદાજ લગાવી 

શકાય છે દાખલા તર�ક�  ભરત, નટુ, નટવર જગદ�શ, મહ� શ 

નામ વાળા ૫-૭ �ય��તઓના રસ, ��ચ. વલણ, ટ�વ, 

�વભાવ ��િત વગેર�નો ઝ�ણવટભય� અ�યાસ કર� 

મહદંશે સમાનતા �વા મળશે. રા�શ ��ત �હો નું 

�ય��ત�વ ની પાછળ �ેરણાબળ હોય છે. વગર રા�શ એક 

નામેર� �ય��તઓમ� � અમુક �કારના ગુણ સા�ય �વા 

મળતું હોય, તો રા�શ આધાર�ત નામો મ� �વા મળે જ એ 

િન�વ�વાદ છે. નામ ગુણવાચી અને મહાનતા સૂચક રાખવું 

�ઈએ. દાખલા તર�ક�  �હતેશ, રાજશે વગેર� સાથ�ક નામો છે. 

ક� ટલાક લોકો અથ� વગરના કા નબળો અથ� નીકળતો હોય 

તેવા દાખલા તર�ક�  �હમેશ, �રતેશ વગેર� નામો પણ રાખે છે 

ગુણવાચી ક�  મહાપુ�ષોના નામ ઉપરથી નામ રાખવામ� 

આવે તો બાળકમ� તેવા બધા ગુણો આવતા નથી, પરંતુ 

તેમ�થી તેને અમુક અંશે �ેરણા જ�ર મળે છે.

નામ માટ�  માણસ મર� જવા માટ�  પણ તૈયાર થતો હોય છે. 

તા��વક ���ટએ �ઈએ તો નામે માનવ �પ�ડને આપેલ એક 

ઓળખ છે. છત� �વ ને તેની સાથે તાદા��ય એક�પપણુ, 

મારાપણુ બંધાઈ �ય છે. માટ�  બાળકના ગમે તે ઠંગ ઘડા 

વીના ના નામ રાખવાના બદલે શ�િતથી િવચાર�ને સા�ં 

નામ પાડવું �ઈએ પોતાની �િત ક�  કુળ ગૌરવ મ� વૃ�� કર� 

તેવું નામ પસંદ કરવું �ઇએ. નામની �ય��ત�વ ઉપર લ�બા 

ગાળે ઘણી અસર પડ�  છે. 

���ય ગુણધમ� સૂચક ના નામાધાર� �ય��ત પોતાના 

નામને અનુ�૫ ગુણો ઉપાજન�  કરવા �ેરાય છે. અમુક વખતે 

તે નામ જ �ય��તના મુ�ય�કન નો માપદંડ બની �ય છે. 

મનુ�મૃિત મા બતા�યુ છે ક�  નામથી �ય��તની આયુ�ય 

,ઐ�ય� અને �યવહારની �સ�� થાય છે. નામકરણ સં�ાર 

કરતી વખતે ધામધૂમથી તેના ઉ�સવ મનાવવો �ઈએ. 

જથેી બાળકને પણ પોતે કંઈક હોવાનું મહ� સૂસ થાય 

આ�મગૌરવ વધે અને લોકોમ� તેના નામની ��સ� થાય.

નામકરણ 

શા�ી ચેતનભાઇ આ િવભાગમ� ગભઁધાનથી શ� કર�, સોળ સં�ારની (એક પછ� એક એમ) ઝ�ખી કરશે અને તેની �વનમ� જર�રયાત િવષે સાદ� સરળ ભાષામ� 

સમ�વવાનો િવચાર લખશે. આ પુવઁ લખેલ ગભ�ધાન, પુંસવાન, સીમંતોનયન અને �તકમઁ/જનમઓતસવ સં�ાર િવષયની મા�હતી િવષે વ��યું હશે. આ અંકમ�  

નામકરણ સં�ાર િવષયના ઉપર િવચારો જણાવશે. . 

આપ સૌ આપને સતાવતા સવાલ (શંકા-કુશંકા) પૂછશો (પુછ� શકો છો) તેને જવાબ આપવાની કો�શશ કરવામ� આવશે. વાચક ભાઈબહ� નોને િવનંતી છે ક�  

તમારા સવાલો KCBF એડમીનટ�મને  મોકલશો, તેનો  ઉ�ચત  ઉતર/જવાબ પછ�ના અંકમ� આપવામા આવશે.

શા�ી ચેતનભાઇ
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